
A user’s guide  
to our brand.
This toolkit is designed to help you use the meetpat brand 
clearly and confidently. Inside, you’ll find who we are, key brand 
assets and simple guidance on how to apply them consistently.

Version 01 — May 2026Brand Toolkit



The meetpat story meetpat is rethinking how people access clean, safe drinking water through thoughtfully 
designed refill solutions built for everyday environments.

Behind meetpat are industrial designers Nick Robinson and Nick Roseby. The pair 
met at university before working together as senior designers for a global appliance 
manufacturer, gaining experience across large-scale manufacturing and international 
production.

Driven by a shared desire to create more meaningful environmental and social impact, 
they stepped away to pursue purpose-led work — later reconnecting on a project that 
became the foundation of meetpat in 2013.

Our name comes from a simple idea: encouraging people to ‘meet the tap’, with a subtle 
nod to the ‘tap team’. It reflects our mission to make safe drinking water more accessible 
in everyday life. Our name is always written as meetpat — one word, in lowercase.

Today, meetpat is a growing Australian team combining design, technology and 
sustainability to help shape the future of drinking water.
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Hydration, anywhere.

We believe clean, safe drinking water should be simple, seamless and everywhere.

Across cities, public spaces and shared environments, meetpat is there supporting everyday moments.  
On the move. At play. At work. Wherever people gather.

We design and deliver premium, reliable water infrastructure built to last, easy to use and made for everyone.

Driven by design, durability and smart thinking, our systems do more than deliver water. They improve 
access, support healthier communities and reduce reliance on single-use plastic.

Because hydration shouldn’t be an afterthought. It should be intuitive. Accessible. Always within reach.

Wherever you go, we’ve got you covered.

How we talk about meetpat

The following copy is designed to help 
partners, sponsors and collaborators 
talk about meetpat clearly and 
consistently across media, campaigns 
and communications.

meetpat make clean drinking water more accessible through thoughtfully designed refill solutions. 
Built for real-world use, we make refill simple and accessible while reducing reliance on single-use 
plastic and creating meaningful impact for people and the planet.

Full story

Snapshot
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Brand Representation

meetpat represents a broad and inclusive community across culture, gender, age and 
ability. As a partner of meetpat, we ask that any co-branded communications, campaigns 
or content reflect this diversity in a genuine and considered way.

We encourage imagery and language that feels natural, authentic and grounded in 
real environments — never stereotypical, tokenistic or overly staged. Sustainability 
messaging should remain honest, accurate and evidence-based, avoiding exaggerated 
or unsupported environmental claims.

We want all meetpat communications to feel welcoming, thoughtful and authentic to  
both our brand and the communities we support.

To keep communication clear and consistent:

—	Use water stations rather than bubblers

—	Use refill rather than overly technical or promotional language

—	Always write meetpat as one word in lowercase

Preferred terminology

Messaging
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Master logo reversed (white)Master logo

Clear space

X 

25mm

Minimum width size:

Print 25mm / Digital 72-120px

Do not reproduce in another typeface Do not rotate the logo Do not alter the logo elements Do not change colour or tint Do not adjust scale disproportionately

meetpat

Incorrect use

Logo

The meetpat logo is bold and simple, 
designed for clarity and character over 
hype.

It exists in one configuration only but is 
available in black or white for flexibility of 
use — context and legibility will determine 
which version of the logo is most 
appropriate. The meetpat logo should 
never be reproduced in another colour. 

Clear space

Always give the logo room to breathe. 
Minimum clear space is defined by the 
height of the ‘m’ (X), ensuring it remains the 
focal point and never feels crowded.

Minimum size

The logo should not be used smaller than 
25mm in width for print or 72–120px for 
digital where possible for optimal legibility.

Incorrect use

The logo must always be applied correctly 
and consistently. It is set within specific 
proportions and relationships that must not 
be altered.

meetpat Brand Toolkit Version 01 — May 2026 5



Logo in partnership

When used alongside partner or 
sponsor logos, the size of the meetpat 
logo will depend on the partnership 
arrangement, but should remain 
proportional to logos of equal stake or 
prominence.

The goal is to achieve an equal visual 
presence across all brands, regardless 
of differing logo shapes or dimensions.

Horizontal Arrangement

The preferred layout is a horizontal 
alignment, with the meetpat logo 
positioned to the left of partner logos.

A clear space equal to the width of two 
“m” letterforms should be maintained 
between each logo.

Vertical Arrangement

Where horizontal space is limited, logos 
may be stacked vertically with the 
meetpat logo positioned above.

A clear space equal to the height of one 
“m” letterform should be maintained 
between logos.

Logo Balance & Alignment

Partner logos should be optically 
balanced so no logo appears more 
dominant than another.

Logos should align centrally within 
the lock-up for a clean, considered 
presentation.

Horizontal logo partnership example

Vertical logo partnership example

Logos centered on axis

Logos centered on axis

50%50%
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Global Head Office 
278 Townsend Street,  
Albury NSW 2640  
Australia

02 6021 0300 
sales@meetpat.com

meetpat.com

Follow us      

Want to know more?  
Let’s chat.


